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Scope
Key findings
The World Beyond the Pandemic: the big picture
Future of Globalisation
Future of Work and Education
Future Priorities and Preferences
What does the World Beyond the Pandemic mean for consumer finance?
Consumer recessionary behaviour returns during pandemic
The 5-step consumer progression of COVID-19 for consumer finance
Long-term impacts of COVID-19 on consumer finance
The accelerated shift away from cash for payments
More consumers adopt financial services
Proximity m-commerce and contactless become standard
Major behavioural shifts shaping long-term consumption
Digital living: payments integrated into shopping
Home-centric lifestyle: meeting consumers at home
Social and environmental responsibility: focus on sustainability and inclusion
Value: key driver in consumer card decision
Challenges to overcome
Key areas of opportunities
Companies are meeting the needs of consumers using various strategies
Case study: M- Pesa increases financial literacy in Africa
Case study: NH NongHyup Bank launches virtual branch, Dokdo
Case study: Doconomy’s credit card helps limit climate impact
Case study: Tred to launch the UK’s first green debit card
Case Study: N26 partners with Lime to promote urban micro-mobility
Case study: Interac contributes to the modernisation of Canadian mobility system
The World Beyond the Pandemic
Key learnings for consumer finance
Become tomorrow’s next leader

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/consumer-finance-beyond-the-
pandemic/report.


